























GLOSSARY

Branding

Branding is more than a name or a logo. A brand is the emotional
connection a company or organization has with their stakeholders. It
is the feeling people have when they think about a company,
organization or product.

Communications Strategy

A good communications strateqy, also referred to as a communications
plan, allows you to frame your work and align it with your communications
objectives. It is intended to remove doubt, emphasizes planning, and
involve all the project participants to increase visibility.

Editorials and Op-Eds

(Opinion Editorials or Opposite the Editorials for its location in most
newspapers). An editorial is a statement or article by a news organization,
newspaper or magazine that expresses the opinion of the editor, editorial
board, or publisher. An op-ed (opinion editorial) is similar in form and content
to an editorial, but represents the opinion of an individual contributor,
sometimes but not always affiliated with the publication. Historically, op-eds
appear on the opposite page to the editorials — hence the name op-ed.

Letter-to-the-Editor

A letter-to-the-editor is a letter sent to the editor of a newspaper or
print publication that responds to a specific article that appeared in the
same publication or is of interest to the readership.
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Media Advisory

Media advisories are used to alert media sources as to an upcoming

event or story. Typically, such advisories are given by a given organization
approximately one week before a targeted event.

Media Strategy

Media strategies fall under the broader category of one's communication
strategy but specifically target an organizational approach to relations with
the media. Media strategies involve identifying the targeted media, which
organizations should receive one's messages, and which ones are also more
favourable to delivering the message in a way amenable to an
organization’'s objectives.

Press Kit

Often referred to as a media kit in business environments, a press kit

is a pre-packaged set of promotional materials of a person, company, or
organization distributed to members of the media for promotional use.
They are often distributed to announce a release or for a news conference

Media Release

A written or recorded communication directed at members of the news
media for the purpose of announcing something claimed as having news
value. Typically, it is faxed or e-mailed to assignment editors at newspapers,
magazines, radio stations, television stations, and/or television networks.

PSA

A public service announcement (or PSA) is a common tool used to convey
non-commercial messages designed for public welfare or “public service.”
These are commonly used by various organizations and governmental
bodies, and frequently come in the form of radio or television advertisements.
Examples include PSAS warning against drunk-driving, promotion of
responsible sexual health, etc.
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RESOURCES

Silver, Sarah, A Media Relations Handbook for Non — Governmental
Organizations, Independent Journalism Foundation, 2003

Jempson, Mike, Working with the Media, Health and Environment
Communication, The MediaWise Trust and World Health Communication
Associates, Ltd., Bristol, United Kingdom, 2005.

Abboud, Rida and al., The Kit, A Manual by Youth to Combat Racism
through Education, United Nations Association in Canada, 2002

Abboud, Rida and Huss, Antoine, Building a Sense of Belonging: A
Community Tool for Action, United Nations Association in Canada, 2005

Canadian Diversity Opportunities and Challenges: An Overview and
Analysis of Canadian Trends Concerning Multiculturalism and Diversity,
United Nations Association in Canada, 2007

Amnesty International Canada
Media 101
www.amnesty.ca/youth/youth_action_toolkit/media_101.php

Canadian Culture Online
Department of Canadian Heritage
http://www.pch.gc.ca/progs/pcce-ccop/index_e.cfm

Disabled Women's Network Ontario
Tell it to Ottawa — Legislative Workshop
dawn.thot.net/advocacy_toolkit.htmI#7

How to organise a press conference?
www.bbc.co.uk/dna/actionnetwork/A4288953
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Defining Branding
www.goodexperience.com/blog/archives/000335.php

Volunteer BC
www.vcn.bc.ca

How to Give an Interview
www.amnesty.ca/youth/youth_action_toolkit/how_to_give_interview.php

6 tips for taking control in media interviews
www.microsoft.com/smallbusiness/resources/management/leadership_traini
ng/6_tips_for_taking_control_in_media_interviews.mspx

Radio and Television News Directors Foundation
Diversity Toolkit
www.rtnda.org/diversity/toolkit/PDF/Diversity_Toolkit_Complete.pdf

International Development Research Center
Developing a Communications Strategy
www.idrc.ca/uploads/user-S/11606746331SheetO01_ CommStrategy.pdf

Capacity Building & Strengthening for Ethnocultural Communities
The Canadian Ethnocultural Council
www.ethnocultural.ca/capacity_building/toolkit/

Cultural diversity = The Cornerstone of Canadian society
www.canadacouncil.ca/aboutus/advocacy/dk127306715935781250.htm

Make Trade Fair
www.maketradefair.com/en/index.php?file=04042003120844.htm

Framework Foundation
www.frameworkfoundation.ca/programs/

Universe Africa
www.universeafrica.com

Fair
Fairness and Accuracy in Reporting
www.fair.org/activism/activismkit.htmi

Global Solutions
www.globalsolutions.org/press_room/activist_presskit.html

Making a Difference, Strategic Communications to End Violence

Against Women

UNIFEM
www.uninstraw.org/training/index.php?fromarea=Gender%20and%20the%
20Media&showid=113

56






FOR MORE INFORMATION ON
A SENSE OF BELONGING VISIT
www.unac.org/sb

JOIN UNA-CANADA,VISIT
www.unac.org

United Nations Association in Canada
Association canadienne pour les Nations Unies






